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Introduction

Human route decision processes and information Goals
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cal, emotional, cognitive, or lifestyle related factors). typology based on qualitative
[1112] [3] interpretative and quantitative
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pedestrians’ needs and desires.
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This contribution presents the results of interviews
conducted during two empirical phases.
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Clustering based on motion-related features reported in interviews
in the outdoor environment (shopping street)
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\Cluster analysis J

« |dentification of initial types of
spatio-temporal behavior

(51 outdoor, 170 indoor) + Convenient type: enjoys nice environments (attractive, green,
Descriptive and inferential with rest areas)
statistics + Discerning type: similar to convenient type, but less sensitive to
Cluster analysis J longer paths and weather conditions, safety/security important
+ Hedonistic type: convenience less relevant, little traffic and
safety/security important
+ Utilitarian type: prefers calm environments (little traffic, few

people, rest areas) + short paths; attractiveness less important

Conclusions

+ Inbrief interviews safety/security as well as orientation

— issues are most important.
SEIAS TR 2 = Clustering Results: 4 clusters .

+ Catenation of empirical results
Initial Typology

Extensive Typology

Model of Pedestrian Mobility Styles

In detailed interviews other characteristics gain more
importance; type-related differences appear.

+ Most determining factors are related to personal characteristics

(e.g. curiosity, anxiety)
+ Motion-related and environmental characteristics are of less
importance in self-perception profiles
Security and orientation are the most important attributes
Similarities and differences identified in the clusters are small:
persons are hardly aware of factors influencing their behavior

Pedestrians are apparently not fully aware of which
characteristics are most important for them; preferences
are related to behavior types.
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